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Amendments to the Claims: 

This listing of the claims will replace all prior versions and listings in the application: 
Listing of Claims: 

Claim 1 (currently amended) A method of placing advertising in an on-line 
publication comprising the steps of: 

obtaining a first offer to plac e a first adv e rtisem e nt on a page in said on -l in e 
publicat i on; 

obta i ning a s e cond off e r to p l ac e a s e cond adv e rt i s e m e nt on th e pag e in said on - 
lin e pub l ication; 

sel e ct i ng, from sa i d first offer and said s e cond off e r, th e gr e at e st offer; 

identifying at least one subscriber to which tho pag e of said on-line publicatiorvwith 
sa i d adv e rtis e m e nt correspond i ng to th e gr e at e st offer, is where candidate advertisements 
are to be sent according to demographic data for said subscriber, 

using heuristic data to determine wh i ch adv e rtis e m e nts to b e d i ss e m i n a t e d on th e 
pag e s, -i ncluding a dv e rtis e m en t t a rg e t i ng, adv e rt i s e m e nt fr e qu e ncy, a nd -a ppropriat e nes s 
of th e a dvertis e m e nt s if the candidate advertisements have already been sent to the 
subscriber and if additional deliveries of the same, related or similar advertisements are 
appropriate according to advertiser demands, expectations, payment and the subscriber's 
demographic data : 

scann i ng th e pag e to d e t e rmin e a l l available adverti s ing locations for plura l 
adv e rtis e m e nts on th e pag e ; 

p l ac i ng on th e pag e of sard on lin e pub li cat i on, p l ural chos e n adv e rtis e m e nts 
correspond i ng to th e high e st offers represented by advortiooro that oro in good credit 
standing; and 

automatically resizing the cho se n candidate advertisements to fit within the 
available advertising locations determ i ned by tho scan on the page and automatically 
resizing at least one of existing content or dynamic content to fit within available space 
on the page near the publication space; 

auctioning the newly resized candidate advertisements to advertisers and 
auctioning the dynamic content to content providers by receiving at least first and 
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second respective offers: and 

placing on the page of said on-line publication candidate advertisements 
corresponding to a greatest offer of the auction represented by advertisers that are in 
good credit standing . 

Claim 2 (original) The method of claim 1 wherein said publication is a 
publication distributed for publication using the Internet. 

Claim 3 (original) The method of claim 1 further including the step of 
transmitting the on-line publication to an Internet service provider for distribution. 

Claim 4 (original) The method of claim 1 wherein at least one of said first and 
second offers are for a determinable sum. 

Claim 5 (original) The method of claim 1 wherein said publication is an 
. electronically distributed publication comprised of information obtained from a plurality 
of sources. 

Claim 6 (original) The method of claim 1 further including the steps of: 
obtaining a first advertisement to place in said publication; 
obtaining a second advertisement to place in said publication. 

Claim 7 (original) The method of claim 1 further including the steps of: 
determining whether an advertisement selected for publication has been 
previously placed; 

placing said advertisement selected publication again, if an advertiser's ad 
placement criteria has not been satisfied. 

Claim 8 (original) The method of claim 1 further including the step of reading 
subscriber demographic data to identify subscribers to whom said on-line publication is 
to be delivered. 
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Claim 9 (original) The method of claim 1 further including the step of selecting 
content information based upon subscriber demographic data. 

Claim 10 (currently amended) A method of distributing an on-line publication 
having advertising space on a page into which advertising material is to be placed, said 
method comprised of the steps of: 

receiving a publication into which advertising material as an advertisement has 
been placed for publication using a predetermined methodology; 

using heuristic data to determine wh i ch adv e rtis e m e nts to b e dis se min a t e d on th e 
pages, i ncluding adv e rtis e m e nt targ e t i ng, adv e rtis e m e nt frequ e ncy, and appropriat e nes s 
of the advertis e m e nts if candidate advertisements have already teen sent to the 
subscriber and rf additional deliveries of the same, related or similar advertisements are 
appropriate according to advertiser demands, expectations, payment and the subscriber's 
demographic data : 

scanning tho pago to d e t e rm i n e a ll ava il ab le adv e rt i sing l ocat i ons for plura l 
adv e rti se m e nt s on th e pag e ; 

pl a c i ng on th e p a g e p l ur al chosen adv e rtis e m e nts correspond i ng to th e highest 
off e rs represented by adv e rtis e rs that ar e i n good credit stand i ng; 

automatically resizing the cho se n candidate advertisement to fit within the 
available advertising locations d e t e rmined by th e scan on the page and automatically 
resizing at least one of existing content or dynamic content to fit within available space 
on the page near the publication space; and 

auctioning the resized candidate advertisements to advertisers and auctioning 
the resized dynamic content to content providers by receiving at least first and second 
respective offers: 

placing on the page of said on-line publication candidate advertisements 
corresponding to a greatest offer of the auction represented by advertisers that are in 
good credit standing: and 

distributing said publication via a data network to at least one predetermined 
subscriber. 
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Claim 1 1 (original) The method of claim 10 wherein said predetermined 
methodology includes an automated advertising space auction. 

Claim 12 (original) The method of claim 10 wherein said steps are performed by 
an Internet service provider. 

Claim 13 (currently amended) A method of electronically placing advertising on a 
page of an online publication from a plurality of advertisers, wherein the publication is to 
be delivered to predetermined subscribers of said publication, said method comprising: 

electronically identifying, for at least one predetermined subscriber to said 
publication, at least first and second advertisements as candidate advertisements from at 
least first and second prospective advertisers that comports with subscriber profile 
information stored in at least one data file; 

el e ctronically obtain i ng a fir s t off e ring pric e to place said first adv e rtis e m e nt i n s aid 
pub l ication; 

e l ectronica l ly obtaining a s e cond offering pric e to p l aoe said second advert i sement 
i n s a id publ i cation; 

using heuristic data to determine which adv e rtis e m e nts to b e d i ss e minat e d on th e 
pag e s, inc l ud i ng adv e rtis e m e nt targ e t i ng, adv e rt i s e m e nt fr e qu e ncy, and appropriat e ness 
of th e adv e rt i s e m e nts if the candidate advertisements have already been sent to the 
subscriber and if additional deliveries of the same, related or similar advertisements are 
appropriate according to advertiser demands, expectations, payment and the subscriber's 
demographic data : 

s cann i ng th e p a g e to d e t e rmin e a ll a v a ilable adv e rtising locations for additional 
adv e rtis e m e nts of addit i ona l adv e rtis e rs on th e pag e ; 

automat i cally e l e ctron i cally placing in sa i d pub li cation, p l ura l chos e n 
advert i s e m e nts, for th e corr e spond i ng prosp e ctiv e adv e rtiser that offers the h i ghest priooo 
of sa i d first and se cond pric es and th e additiona l adv e rtis e m e nts repres e nted by 
a dv e rtis e rs that ar e i n good credit stand i ng; and 

automatically resizing the chosen at least first and second advertisements to fit 
within the available advertising locations d e t e rmin e d by th e scan on the page and 
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automatically resizing at least one of existing content or dynamic content to fit within 
available space on the page near the publication space; 

auctioning the resized candidate advertisements to advertisers and auctioning 
the resized dynamic content to content providers bv receiving at least first and second 
respective offers; and 

placing on the page of said on-line publication candidate advertisements 
corresponding to a greatest offer of the auction represented bv advertisers that are in good 
credit standing . 

Claim 14 (original) The method of claim 13 wherein said subscriber profile 
information includes demographic data of a subscriber to said publication. 

Claim 15 (original) The method of claim 13 comprised of the step of: 
updating said subscriber profile information prior to identifying advertising that 
comports with said subscriber profile information. 

Claim 16 (original) The method of claim 13 further including the steps of: 
determining content information to be compiled and delivered to a subscriber based upon 
subscriber profile information. 

Claim 1 7 (original) The method of claim 13 further including the step of placing in 
said publication, at least one of said first and second advertisements, for the advertiser 
offering the greater price of said first and second prices, but at the lower of said first and 
second prices. 

Claim 18 (original) The method of claim 13 wherein at least one of said first and 
second prices is a maximum price that the respective advertiser is willing to pay to deliver 
to an intended recipient of the advertising. 

Claim 19 (original) The method of claim 13 wherein said publication is an 
electronic publication. 
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Claim 20 (canceled) 

Claim 21 (original) The method of claim 13 wherein said publication is a 
publication comprised of information in the form of electronic data collected from a plurality 
of electronic data sources via a data network. 

Claim 22 (canceled) 

Claim 23 (canceled) 

Claim 24 (original) The method of claim 13 wherein said subscriber profile 
information determines at least in part, the content of said publication on a subscriber-by- 
subscriber basis. 

Claim 25 (original) The method of claim 13 wherein said step of obtaining a first 
maximum price that a first advertiser is willing to pay to place said first advertisement in 
said publication is further comprised of the step of: determining a maximum price that said 
first advertiser is willing to pay to place said first advertisement for delivery to said first 
advertisement to predetermined subscribers of said publication. 

Claim 26 (original) The method of claim 13 wherein said step of obtaining a first 
maximum price that a second advertiser is willing to pay to place said second 
advertisement in said publication is further comprised of the step of: determining a 
maximum price that said second advertiser is willing to pay to place said first 
advertisement for delivery to said second advertisement to predetermined distributees of 
said publication. 

Claim 27 (currently amended) A method of placing advertising from a plurality of 
advertisers on predetermined pages of a publication to be delivered to a plurality of 
predetermined subscribers of said publication, said method comprising: 
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electronically providing to at least one two prospective advertisers, demographic 
data for at least one subscriber to said publication; 

electronically obtaining from said at least end two advertisers, a first advertisement 
and a second advertisement, respectively, as candidate advertisements, for placement in 
said publication, and which is are selected at least in part using said demographic data for 
said at least one subscriber; 

electronically obtaining a fir s t off e ring pric e- to p l ao e oaid first adv e rtis e m e nt i n sa i d 
publication; 

electron i ca l ly obta i n i ng a s e cond off e r i ng pric e to p l ac e a s e cond adv e rt ise m e nt in 
6 aid pub l icat i on; 

using heuristic data to determine which adv e rti s em e nts - to b e d i ss e minat e d on th e 
p a ges, i ncluding advert i s e m e nt targeting, adv e rti 6e mont froquoncy, and appropriat e ness 
of th e adv e rt i s e m e nt s if the candidate advertisements have already been sent to the 
subscriber and if additional deliveries of the same, related or similar advertisements are 
appropriate according to advertiser demands, expectations, payment and the subscriber's 
demographic data : 

scanning th e pag e to d e t e rm i n e al l availab le adv e rtis i ng l ocations for additional 
Qdvort i oom e nts of additiona l advortiooro on tho page; 

automatica l ly e l e ctronica l ly placing i n s a id pub li cat i on, p l ural chos e n 
adv e rtis e m e nts, for th e adv e rtis e r off e ring th e highest prices of said fir s t and second pric e s 
and th e addit i ona l adv e rtis e m e nt roprooontod by advort i ooro th a t ar e i n good cr e dit 
stand i ng; and 

automatically resizing the chosen advertisement to fit within toe available 
advertising locations determined by the scan on the page and automatically resizing at 
least one of existing content or dynamic content to fit within available space on the page 
near the publication space; 

auctioning the resized candidate advertisements to advertisers and auctioning 
the resized dynamic content to content providers by receiving at least first and second 
respective offers: and 
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placing on the page of said on-line publication candidate advertisements 
corresponding to a greatest offer of the auction represented by advertisers that are in good 
credit standing . 

Claim 28 (original) The method of claim 27 comprised of the step of: 
updating said demographic data prior to providing said demographic data. 

Claim 29 (original) The method of claim 27 further including the steps of: 
determining content information to be compiled and delivered to a subscriber based upon 
said demographic data. 

Claim 30 (original) The method of claim 27 wherein said publication is an 
electronic publication distributed at least in part via the Internet. 

Claim 31 (canceled) 

Claim 32 (original) The method of claim 27 wherein said publication is a 
publication comprised of information in the form of electronic data collected from a plurality 
of electronic data sources via the Internet. 

Claim 33 (canceled) 

Claim 34 (canceled) 

Claim 35 (original) The method of claim 27 wherein said demographic data 
determines at least in part, the content of said publication on a subscriber-by-subscriber 
basis. 

Claim 36 (currently amended) An apparatus to determine which advertising from a 
plurality of advertisers is to be placed on a page of an on-line publication having limited 
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advertising space to be delivered to predetermined subscribers to said publication, said 
apparatus comprising: 

first computer identifying, candidate advertisements that comport with subscriber 
profile information for at least one predetermined subscribers to said publication; 

a data storage device coupled to said first computer wherein subscriber profile 
information is stored; 

an interface coupling said data network to said first computer, enabling the 
exchange of data between advertisers and said first computer and between subscribers to 
said publication and said first computer and using heuristic data to determine whieh 
advertisem e nt s to bo disseminated on tho pagoo, including advortioomont targeting, 
adv e rtis e m e nt frequ e ncy, and a ppropriat e ness of th e adv e rtis e m e nts, scann i ng th e pag e 
to d e t e rmin e a l l ava il ab le adv e rtising locat i ons for plura l adv e rtis e m e nts on th e pag e if the 
candidate advertisements have already been sent to the subscriber and if additional 
deliveries of the same, related or similar advertisements are appropriate according to 
advertiser demands, expectations, payment and the subscriber's demographic data : and 

a resize module for placing on the page plural chosen advertisements 
corresponding to the highest offers represented by advertisers that are in good credit 
standing and automatically resizing the chosen candidate advertisements to fit within the 
available advertising locations determined by the scan on the page A and automatically 
resizing at least one of existing content or dynamic content to fit within available space on 
the page near the publication spac e, auctioning the resized candidate advertisements to 
advertisers and auctioning the resized dynamic content to content providers bv receiving 
at least first and second respective offers and placing on the page of said on-line 
publication candidate advertisements corresponding to a greatest offer of the auction 
represented bv advertisers that are in good credit standing . 

Claim 37 (currently amended) A computer-readable medium having computer- 
executable instructions for performing steps for information storage and retrieval of 
information that comprises the steps of: 
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identifying, from a plurality of advertisements of said plurality of advertisers, first and 
second candidate advertisements that comport with subscriber profile information for at 
least one predetermined subscribers to said publication; 

obtain i ng a first pric e that a fir s t adv e rtis e r wi ll pay to plac e sa i d fir s t advert i sement 
on a pag e of s a id public a tion; 

obtaining a s e cond pric e that a s e cond adv e rti se r wil l pay to p l ac e s aid se cond 
advert i s e m e nt in sa i d pub l ication; 

using heuristic data to determine wh i ch adv e rtis e m e nts to b e disseminat e d on th e 
pages, including adv e rti se m e nt target i ng, adv e rt i sem e nt fr e qu e ncy, a nd appropr ia ten e ss 
of th e adv e rtisomonts if the candidate advertisements have already been sent to the 
subscriber and if additional deliveries of the same, related or similar advertisements are 
appropriate according to advertiser demands, expectations, payment and the subscriber's 
demographic data : 

scanning th e page to determin e al l avai l able adv e rtising locations for p l ura l 
adv e rtis e m e nts on th e pag e ; 

placing in said pub l ication, p l ura l chos e n adv e rtis e m e nts for th e adv e rt i s e rs offering 
th e h i ghest prices of said first and o o cond prices, at least on e of s aid first and s e cond 
adv e rtis e m e nts, according to the criteria that said f i rst and cooond pr i c es ar e unequ a l and 
as l ong as th e adv e rt i sers arc in good cr e dit standing; and 

automatically resizing the shesen candidate advertisements to fit within the 
available advertising locations det e rmined by th e scan on the page and automatically 
resizing at least one of existing content or dynamic content to fit within available space on 
the page near the publication space; 

auctioning the resized candidate advertisements to advertisers and auctioning 
the resized dynamic content to content providers by receiving at least first and second 
respective offers: and 

placing on the page of said on-line publication candidate advertisements 
corresponding to a greatest offer of the auction represented by advertisers that are in good 
credit standing. 
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